List of Contents 


Volume 3, Number 1, 1994 


PAPERS 
The Business of International Business is Culture l 
Geert Hofstede 


Classifying Buyers to Gain Marketing Insight: A Relationships 
Approach to Professional Services 15 
D. Deo Sharma 


Investment Post-auditing Practices Among British and Norwegian 
Companies: A Comparative Study 31 
C. W. Neale 


Managing Swedish and Finnish Multinational Corporations: the 
Role of the Board of Directors in French and Norwegian Subsidiaries 47 
Ingmar Bjérkman 


An International Comparison of the Structure of National Foreign 
Market Servicing Strategies 71 
Peter J. Buckley and Gordon E. Smith 


BOOK REVIEW 

The Internationalisation of the Firm: A Reader. Edited by 

Peter J. Buckley and Pervez N. Ghauri 95 
Jeremy Clegg 


NOTES FOR CONTRIBUTORS I 


Volume 3, Number 2, 1994 


PAPERS 


Strategic Evolution Within Japanese Manufacturing Plants in Europe: 
UK Evidence 97 


Neil Hood, Stephen Young and David Lal 


Multinational Enterprises from Asian Developing Countries: 
Management and Organizational Characteristics 123 
Francis M. Ulgado, Chwo-Ming J. Yu and Anant R. Negandhi 


ili 


Multinational Enterprises and Partial Privatisation of State-Owned 
Enterprises 135 
Peter Enderwick 


Vertical Integration in the Indirect Export Channel: an Empirical 
Test of Some Operating Variables 149 


Nicholas C. Williamson, Daniel C. Bello, Tony Wingler, David Ludwig 
and Indranil Basu 


Factors Influencing the Performance of SME Food Processing 
Companies Within the Single European Market 165 
R. Brickau, I. Chaston and T. Mangles 


BOOK REVIEWS 

Dynamics of Successful International Business Negotiations. By 
R. Moran and Wm. Stripp 179 
Claude Cellich 


The One-Hour Negotiator. By P. Casse 180 
Claude Cellich 


NOTES FOR CONTRIBUTORS 


Volume 3, Number 3, 1994 


PAPERS 

A Study of Marketing Strategies of European and Japanese Firms 
Manufacturing in the US 181 
Zoher E. Shipchandler, Vern Terpstra and David Shaheen 


International Joint Ventures and Performance: an Interorganizational 
Perspective 201 
Andrew C. Inkpen and Julian Birkenshaw 


The Effects of Transfer of Marketing Methods on Export Performance: 
an Empirical Examination 219 
Aviv Shoham and Gerald Albaum 


International Market Selection by Business Service Firms: Key 


Conceptual and Methodological Issues 243 
Patrick N. O’ Farrell and Peter A. Wood 
Using CAD Scales for Cross-cultural Marketing 263 


Laurence Jacobs and Reginald Worthley 


iv 


| 


Business Network Theory and the Canadian Telecommunications 
Industry 275 


Joseph R. D’Cruz and Alan M. Rugman 


The Transformation of Russian Management: a Qualitative and 
Theory Building Approach 289 
Avraham Shama 


International Trade Fairs and Foreign Market Involvement: Review 


and Research Directions 311 
F. H. Rolf Seringhaus and Philip J. Rosson 
NOTES FOR CONTRIBUTORS I 


Volume 3, Number 4, 1994 


SPECIAL ISSUE 
Knowledge in Organizations, Knowledge Transfer and 
Cooperative Strategies 
EDITORIAL 331 
PAPERS 
Organizational Knowledge Creation Theory: A First Comprehensive 
Test 337 


Ikujiro Nonaka, Philippe Byosiere, Chester C. Borucki and Noboru Konno 


Organizational Knowledge, Collective Practice and Penrose Rents 353 
J.-C. Spender 


From Reality to Vision — From Vision to Reality — An Essay on 

Vision as Medium for Fundamental 

Knowledge Transfer | 369 
Johannes Riiegg-Stiirm and Peter Gomez 


An Epistemology of Globalizing Firms 395 
Johan Roos, Georg von Krogh and George Yip 


National Approaches to Strategic Management — A Resource-based 
Perspective 411 
Xavier Gilbert and Peter Lorange 


Technology Development and Transfer Across National and 
Organizational Borders: The Case of 

AT&T Network Systems Europe 425 
Beverly C. Winterscheid and Sandra McNabb 


Organizing for Knowledge Flows within MNCs 443 
Anil K. Gupta and V. Govindarajan - 


The Impact of Organizational Learning on Joint Venture Formations 459 
Marjorie A. Lyles 


Public Research/Industry Relationships: Efficiency Conditions 469 
Thierry Gonard and Thomas Durand 


Generic and Type-specific Challenges in the 
and Implementation of Mergers 


and Acquisitions 491 
Jane E. Salk 
NOTES FOR CONTRIBUTORS I 


VOLUME CONTENTS, AUTHOR INDEX AND KEY WORD INDEX 
(VOLUME 3, 1994) i 


vi 


